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Understanding the Basics
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What Do We Know About SEO?
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What do YOU know about SEO?




Search Engine Oprimization Marketing: a refresher




Digital Marketing: a refresher

—

The modern goal of digital
marketing is to create and
nurture a minimum viable
community of passionate buyers
that will discuss and share their
experiences, drawing in new
customers.
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What Do We Know About Al?
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What do YOU know about Al?




Basics of Al
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Large Language Models

Generative Al Models
Predictive Al Algorithms
Interface
Bing Prompt Engineering
Microsoft Copilot
OpenAl Chat GPT 3.5
Google Gemini Chat GPT 4
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Role of Artificial Intelligence in Digital marketing
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HEY MAN...WOULD You Tick THIS
" AM NOT A RoBoT” BoX Fok ME?




Al's Impact on Search Engines
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Al's Impact on Search Engines
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But what else
are search
engines using
Al for that we
don't know
about?
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o Cenerative Al is cxporimental

Both Bryce Canyon and Archas National Parks are famiy-friandly. Although
both parks prohibit dogs on unpaved trais, Bryce Canyon has two paved trais
that allow dogs.

Bryce Caryon has distinctive features fke hoodoos, natural bridges, and
waterfalls. At the visitor center’s interactive exhibits, chilkdren can leam about
the geciogy. wildife, and people of the area. You can bring your dog on the
paved sections of both the Rim Trail and the Shared Usa Path, both of which
are aiso stroller-friencly.

Al Arches, children may enjoy the rock formations. and some say that Arches
has more variety than Bryce Canyon. Pets aren't aliowed on any trails, though
they are allowed at campgrounds, pulouts, roads, and parking lots.

Both parks offer guided tours, ranger-led programs, picnic areas, and
restrooms, and both parics require pets 1o be leashod,

~ Axk » follow u =+ Mow long %0 spend at Bryce Canyon with kids? e Mow mary days 3o you need in Arches Nathonal Park for kids?

Gy Action Touwr Guide
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How does the Search Generative
Experience work?
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Applications of Al in Search Engine Optimization
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Personalized Customer Experiences

Al Unleashed: Revolutionizing SEO for Small Business Success




Auto
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quote /

Who normally has
the cheapest
car insurance?

Is $100 a month
too much for
car insurance? -
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Who is cheaper
Geico or
Progressive?
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Keyword Research
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Does credit affect car insurance?

Is the zebra website safe?

What is the cheapest annual mileage for insurance?
What factors are considered in the cost of car insurance?
Is Hugo insurance Real?

What does annual mileage mean?

What is the number for Geico?

Is 200 @ month bad for car insurance?

Is it cheaper to pay car insurance annually or monthly?
Is 300 a lot for a car payment?

How much is most car insurance a month?

How much a month should | pay for insurance?

How much a month should i spend on insurance?

Why are auto insurance quotes for 6 months?

How much is car insurance in California for a 23 year old?
Why did my car insurance go up $1002

How much should | pay for a car?

How much is car insurance in NY for a 22 year old?

Does Progressive raise your rates after 6 months?
Is Liberty Mutual cheaper than Geico?

Is Allstate more expensive than Progressive?

Who has to pay the most for car insurance?

Can you haggle with Geico?

Why are progressives rafes so low?

Why did my Geico get more expensive?

What ranking is Progressive insurance?

Can | cancel Geico at any time?

What is the difference between progressive and progressive direct?
What is the competitive advantage of Geico?
Who owns Geico?

Is USAA only for military?

How much is the cheapest AAA membership?

What is the average monthly cost of car insurance in California?
What is California's average car insurance monthly rate?

How much does it cost to join AAA in California?

What is the recommended auto insurance coverage in California?
Does AAA cover Tesla?

Does AAA only cover California?

What is full coverage insurance?

How much is car insurance in California for @ 22 year old?

Is AAA writing auto insurance in California?

Does California have expensive car insurance?



Keyword Implementation
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Predictive Analytics
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Content Creation and Curation
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Content Creation and Curation
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Fact check!

a Danny Sullivan @ &

@dannysullivan Start with original research, ideas, or

We haven't said Al content is bad. We've said, pretty clearly, content surveys

written primarily for search engines rather than humans is the issue.

That's what we're focused on. If someone fires up 100 humans to write

content just to rank, or fires up a spinner, or a Al, same issue... Use your own examples to illustrate

Have writers improve the content
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Technical SEO
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Getting Started with Al for SEO
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Using Tools like Chat GPT
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So..how do we use tools like
ChatGPT to accomplish our
marketing goals?




Prompt Structure - RACE
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ROLE
ACTION
CONTEXT
EXECUTE




Prompt Structure - RACE
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RO L E The role statement comes first. This sets

the guardrails for much of the rest of the
prompt and should contain keywords,
phrases, and jargon that allow the
language model to identify all the relevant
content in its probability matrix to
accomplish the task. Be specific and load
up keywords for the subject domain here.
Tell the model what it should know, and set
up success parameters.




Prompt Structure - RACE
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ACT I 0 N The action statement is the directive for
what you want the language model to do.
Use specific verbs like write, summarize,

extract, rewrite, etc. to give the model
clear directions.




Prompt Structure - RACE
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CO N T EXT The context statement is optional but
provides further guardrails and a place for
you to add refinements to the prompt in
case it doesn’t behave the way you expect
it to. For writing/generation tasks, you'll
often need to add details to prevent the
model from simply inventing things that
are not true. For ease of use, bulleted lists
work well here. Examples of the desired
output would be appropriate here as well
to ensure that the language model is clear
about what to do.




Prompt Structure - RACE
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EX EC U T E The execute statement is also optional for

shorter prompts, but essential for longer
prompts to remind the model what it’s
supposed to be doing. Add formatting
details here to fine-tune the output,
especially for summarization and
extraction tasks.




Prompt Structure - RACE
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EXAMPLES
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ROLE

You are a Google Analytics certified
professional. You know Google Analytics 4,
Google Tag Manager, Google Looker
Studio, BigQuery.




Prompt Structure - RACE
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ACTION

Your first task is to examine this table of
channel grouping data and analyze the
overall composition of site traffic. You will

be analyzing for marketing channel
diversity.




Prompt Structure - RACE
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CONTEXT

c("Organic Search", "Email", "Direct",
"Organic Social", "Unassigned", "Referral",
"Organic Video")|c(4346, 3630, 1928, 185,
177, 150, 44)]




Prompt Structure - RACE
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EXECUTE

Analyze the composition of the site traffic
and provide recommendations in bullet

point format for a marketer’s next steps to
increase traffic.




Prompt Structure - RACE
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Here are some recommendations to increase traffic and improve channel diversity:

Based on the data provided, the current traffic channels are distributed as follows:

Optimize SEO Strategies: Organic search is already a strong driver of traffic. However, there

Organic Search: 4346
Email: 3630

Direct: 1928

is always room for improvement. Focus on keyword research, meta tags optimization,

content quality, and backlinking strategies. Keep up with Google's algorithm updates to

ensure that the site remains SEO-friendly.

Email Marketing Optimization: Emall is a solid traffic channel. Ensure that emall campaigns

Organic Social: 185

Hfoctivelv taraete "1 areannalirve Werane f Y~4dlals : 17 ] ) ~
Unassigned: 177 are effectively targeted and personalized. Leverage A/B testing to optimize email content,

Referral: 150

subject lines, and call-to-actions.

Expand Social Media Efforts: Organic social traffic is currently low. A more proactive

Organic Video: 44 g [& _
approach on platforms like Fada®ook, Instagram, Twitter, Linkedin, and Pinterest could help

increase this. Create engaging content, respond to comments, and leverage social media

This means the largest sources of site traffic are Organic Search and Email. Direct traffic is
2 ' advertising if possible.

also contributing significantly, while Organic Social, Referral, and Organic Video channels , : :
= - X . Leverage Referrals: Referral traffic is a valuable source that is currently underutilized

are notably smaller. The 'Unassigned’ category represents traffic that could not be Consider partnerships with relevant blogs, industry influencers, or similar businesses to

accurately attributed to any particular source. increase referral traffic. Also, ensure that the website is listed on relevant directories and
review platforms.
Invest in Video Content: Organic Video traffic is minimal, Videos are highly engaging and
can significantly improve site traffic. YouTube SEQ can help the website reach a wider
audience. Create useful, interesting video content and optimize for search.
Improve Direct Traffic: Direct traffic can be boosted by improving brand awareness. This
could be achieved through PR, influencer collaborations, offline events, or traditional
advertising channeis like TV and radio.

. Understand 'Unassigned' Traffic: Investigate the unassigned traffic to understand its
source. This could represent an untapped channel, or it could be a result of issues with the
tracking setup. Google Analytics and Google Tag Manager can help clarify this.

Use Google Analytics 4 and BigQuery: Use GA4's advanced analysis features and

DimfYMiraomde lavrmoa cnala Adata srnnacoinsm mmnvaanny b maim acsmear inciahte indtmn 1oy ol s it e



Challenges and Considerations
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Who really owns content?
Who decides what is “original™?

Who will create knowledge innovation, and how will LLMs know?

Will what we do today matter
tomorrow?




Challenges and Considerations
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Will Google always be dominant?
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Questions and Resources
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