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Founder and Chief Digital
Strategist
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http://theloopmarketing.com
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(© Constant Contact Email Marketing
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http://theloopmarketing.com/

Today

more than ever, small businesses
are getting online to connect with
consumers and drive sales.
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WHAT IS WEB DESIGN? Granhics Functionality
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A GREAT WEBSITE IS

Goal-oriented
How will your site
grow your business?

Organized
Is your site easy to
navigate?

Useful
Does your site have
useful content?

©,

Functional
Does your website
do useful things?

Intuitive
Is it easy to use your
site on all devices?

Search-friendly
Can search engines
find your site?

Grow with Google
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A Great
Website Is
Goal-Oriented
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WHY DO YOU WANT A WEBSITE?

Build brand @ Re-engage customers
Generate leads @ Attract employees
@ Make sales Provide support

Grow with Google



WHO IS YOUR TARGET AUDIENCE?

Try to understand your customers.

® How they act
® How they think
® How they live

It’s helpful to:
Q Define audience narrowly
See the world like them

O Understand their emotions,
motivations, and desires

Grow with Google



HOW WILL YOU MEASURE SUCCESS?

Think about your existing or
future website. What do you
want this site to accomplish?

e Track online sales
@® Collect form submissions
® Monitor phone calls O Be specific

® Measure engagement
Be realistic

O How can you track and
measure success?

Grow with Google



GOOGLE ANALYTICS

Learn which search terms
Use Google Analytics to learn how and sources drive traffic

people engage with your website.

for your

profitable customers
Understand what content

your audience is interested
in
Evaluate which channels

drive the most conversions

@ ® ©

Quick Tip:
Set up Google Analytics
g.co/analytics

10 Grow with Google


http://g.co/covid19/smb-ads

SET UP GOOGLE ANALYTICS

. Welcome to Google Analytics
‘ GO to g ] C OIa n a Iyt I Cs Google Analytics gives you the free tools you need to analyze data for your business in one place, so you can

make smarter decisions.

@® Click Start for free

Complete information

Ll
® Setupawebsite property oo

. FO”OW inStrUCtionS, add Get insights only Google can give

Access Google's unique insights and machine learning capabilities to

tracking code to your site £

Connect your insights to results

Analytics works with Google's advertising and publisher products, so
you can use your insights to deliver business results.

Learn more about Google Analytics

Grow with Google



GOOGLE ANALYTICS

Who is your
target audience?

Demographic reports

Demographics: Overview © B SAvE (4, EXPORT

Ju
All Users + Add Segment
100.00% Users

Key Metric: Users ~

Age 53.58% of total users Gender

30% M female M male

15%

18-24 25-34 3544 45-54 55-64 65+

Grow with Google



A Great
Website Is
Organized
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START WITH A PLAN

What is “Information
Architecture,” or I1A?

It’s a way to organize
information on your site to
achieve business goals.

A Jewelry Store
Homepage

Grow with Google



TIPS FOR ORGANIZING YOUR WEBSITE

@® Use short, descriptive
names and labels.

® Keep the most important
info in main navigation.

@® Keep site visitors in
mind. Where and how

would they look for info?

*4 MISSOURI STAR
APV.‘

Daily Deal Sale Community = Q What would you like to search for? V)

Free Shipping $100+ / Flat $5 Shipping
Need help? Call (888) 571-1122

& Signin W Oltems in Cart

Get Started! New Precut Fabric Yardage Notions & Tools Patterns Books & BLOCK Quilting Kits

Today's Quilter's Daily Deal is 75% Off! »

Save 40-100% off quilt fabric or sewing notions with our famous quilting Daily Deal

MAKE MASKS

e st

BEGIN NOW

4

Grow with Google



GOOGLE ANALYTICS

How do visitors travel
through your site?

Behavior Flow

reports

.‘ www.yourwebsite.com

A Home
» B7 Customization

REPORTS

» © Realtime

» & Audience

» > Acquisition

v B Behavior
Overview
Behavior Flow
» Site Content
» Site Speed
» Site Search
» Events
» Publisher

Experiments

» M Conversions

Starting pages
529K sessions, 211K drop-offs

i Ishop-online/defauit '
13K

1st Interaction (%]
318K sessions, 57K drop-offs

W gs;vxop-onin,..may—boxes |

B /shop-oniin..-good-pies |
14K

1 |
[ e

2nd Interaction
261K sessions, |

oo
&

33K

/shop-oniir
[ e

Jcustom 2
LR

fcustom 4
LR
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A Great Website

s Useful

3y

Grow with Google
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46%

of people say they would not
purchase from a brand again if they
had an interruptive mobile
experience.

Source: Google/Purchased, U.S., “How Brand Experiences Inspire Consumer
Action,” n=2,010 U.S. smartphone owners 18+, brand experiences=17,726, April
2017

Grow with Google



WHAT IS USEFUL CONTENT?

o,

Text

Use headlines and bullet
points

Add a photo gallery

Videos
Add how-to videos

Try to understand customers

@® Publish useful, original

content

Use IA to stay organized

Use short, descriptive
names and labels
® Make content visible

to search engines

Grow with Google



GOOGLE TRENDS

@® Compare search query volume over time

® Incorporate relevant keywords into your
website content to connect with searchers

@® Monitor brand popularity

Quick Tip:
Find popular search terms on Google.
g.co/trends

Grow with Google

= Compare

® Bikram Yoga
Search term

® Yoga
Search term

= \Virginia, Past 12 months

Interest over time

Compared breakdown by metro ~ Metro v

® Bikram Yoga e Yoga

<



A Great Website

|s Functional
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WHAT DOES “FUNCTIONALITY” MEAN?

Functionality: what your website can do

@ Site search @ Online store

Grow with Google
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HOW CAN YOUR WEBSITE HELP?

Scenario #1

You run a shoe repair
business. People call or
visit to get quotes.

®

Create an online form so
people can request
quotes from your
website.

Grow with Google

Scenario #2

You run a cafe. Many
people call and ask
about the menu and
deliveries.

Publish a web page
that answers
frequently asked
questions.
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DO’S AND DON’TS OF FUNCTIONALITY

@® Add useful functionality
® Keep forms short

® Make checkout easy

® Avoid automatic pop-ups
@® Don't autoplay videos with sound

® Never sacrifice user experience for
design

Grow with Google



A Great Website
Is Intuitive
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TIP #1: NAVIGATION

@® Highlight selected elements
@® Allow plenty of space for users to tap

@® Ensure the call-to-action can be tapped

n
§
Jo)
[ J

DISCOVERY SIGNATURE
COLLECTION

Introducing a new
designer handbag collection by Patricia
Nash
EEEEEEEEE

EEEEEEEEEEEEEE

Grow with Google



TIP #2: SHOPPING

Pure Cotton Blanket
SKU: BIPCNV1904

@® Help users backtrack or continue L

shopping after a break .
H =u

@® Recommend similar products ol
King 108°x92" e 1 (+]

ADD TO CART

v Added to Cart View Cart or Continue

Shopping

Product Details

Our Signature Pure Cotton Blanket is hand-crafted right here in
Faribault, Minnesota, and features the finest combed cotton for
luxurious softness. Our cotton Is naturally light, lofty and
breathable, perfect for year-round use. It comes with a durable
double hem finish, and is machine washable.

27
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TIP #3: CHECKOUT

@® Reduce checkout steps

® Show visitors their progress
® Offer guest checkout

@® Enable digital wallets

Quick Tip:

For personalized tips to improve your
online store experience, check out
g.co/growmystore

28

Janus Motorcycles

(1) Your Email

You'll receive receipts and notifications at this email address.
o Subscribe to our mailing list

(2) Shipping

(3) Additional Information
(4) Payment & Discounts

(5) Review & Purchase

Grow with Google
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RESPONSIVE DESIGN

Responsive ¥ 400 x 1011  100% v Onlinev & i [% (]| Elements Console Sources Network »
| v Responsive

<!—I[if IE 7]><html class:

Moto G4 [endif]--:
(o OVER $20 <!—[if IE 8]><html class="no-js ie8 lt-ie9 lt-iel@" lang="en">
Galaxy S5 0715 ie9 1t-ie10"> <! [endif]—>

Pixel 2 ' '
h h h r m Pixel 2 XL g="en" clas N SO eI SRt
iPhone 5/SE csstransitions svg n\lxnesvg cookies bgsizecover csscalc placeho
= <t—<t [endif]-
iPhone 6/7/8 > <head>..</head>
iPhone 6/7/8 Plus

Inspector tool to test your -

0-js ie7 1t-ie8 lt-ie9 lt-ie10" lar

led templ i Pl d

:
PP 9
alert-box-title" aria-describe

iPad Pro </div>
odern”>.</div>
° 9 ° oge ° Edit... shopify-section-pxs-announcement-bar" class="shopi
“ clas s
vediy datasection ddovhendern data-section typesrheaderos
vediv ¢

ain-header-wrapper”>
» <header class='main-header clearfix' roles"banner>.</

all devices.

ain-content-wrapper’>..</div>

clas:
class="shopify- ion'">.<
<i— Scripts —>

<script src="//cdn.shopify.con/s/files/1/0012/2296/7353/t/8
1.11.1.min 1r203745.ﬂl59517§639 . zype:‘xut/javasuxpr-
<script src: meort/api.

t:xt/janscﬂp("></scrxp(>

<script src="//cd ascripts/currencies. j

javascript ></s(r)p(>

<script src="//cdn. shopify.

Jauery. currencies. js7v=1610733." tyn
Usin.shonit

<s(rxp( src
it

7.
“text/javascript></s
7353/,

g (yv: temies|avaseriot®s<y
2.

77
<s(rxp( src [[ggmshgnlfy.
thene, j57v= . twe"‘text/iavas:rwt"></sc
cseript sre="//cdn.shopity. tiles/1/0012/2296/7
custom.js?v=1116031." type: tex(lhvas:ript’ ></script>

~"smile-shopify-init" data-channel-k
“channel_ZgBVKULSWY rGeGCPAFd1RXu"></div>
<script type-"text/javascript” id src-"//dounloads.mailchin
forms/pol j5"></script>

»<script type="text/javascript” id>.</script>

»<script type="text/javascript” id-.</script>
htmi body #shopify-section-header div div headermain-headerclearf
Styles  Event Listeners  DOM Breakpoints  Properties  Accessibility

Filter thov .cls +,
element.style {

@nedia (max-width: 720px)
-template- theme-cust
indav eidahardicanlad

Grow with Google #growwithgoogle
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EXPLORE CHROME INSPECTOR

@® Visit your website from a
Chrome browser window

@® Right click and select Inspect

@® Click the icon for the Toggle
device toolbar

@® Use the Responsive drop
down to select the device
type

@® View your website from
different device types

Toggle device toolbar

Responsive v 400 x 1011 100% v Onlinev &
| v Responsive

ORDERS OVER $20

iPhone 6/7/8
iPhone 6/7/8 Plus

Reload

Save As...

Print...

Cast...

Translate to English

View Page Source

.~ GET SOME COOKIES
B £
g i £
oS
. . .

Elements  Console  Sources  Network  »

E 7]><html class="no-js ie7 lt-ie8 lt-ied lt
[endif]——>

<i—[if IE 8]><html class="no-js ie8 lt-ie9 lt-ie1@"
no-js ie9 1t-ie10"> <! [end

<htal lang="en" class=" js flexbox no-touch cssanimat
csstransitions svg inlinesvg cookies bgsizecover csscal

odern”>..</div>

div id="shopify-section-pxs-announcement-bar" cl:
</div>

v<div id-"shopify-section-header" class="shopify-se

v<div data-section-id="header" data-section-type-

v<div class="main-header-wrapper’

»<header class-‘main-header clearfix' rol

“main-content-wrapper">..</div>
»<div id="shopify-section-promotions" class="shopif
»<div id="shopify-section-footer" class="shopify-se
<i— Scripts —>

<script src
RE
<script src.
€94€010... 5" type="text/javascript’></script>
<script src="//cdn.shopify.con/s/javascripts/curr
javascript></script>

<script sre="//cdn. shopify. con/s/files/1/0012/229¢
jauery.currencies. j57v=1610733." type-"text/javas
. shopify. con/s/files/1/0012/229
457 576797754557715365‘ type-="text/java:
pify.con/s/files/1/0012/229
theme. j52 uneszgseusg;zm type="text/javasc
<script src="//cdn. snupry con/s/tiles/1/0012/229
custon. j57v=1116031." type="text/javascript ></sc
<div class- imxle-shup)fy—)nu data-channel-key=
“channel_ZgBVKULSWYrGeGCPAFd1RXu"></div>

<script type="text/javascript” id src="//download:
forms/popup/enbed. j5"></script>

script type="text/javascript” ids.</script>
script type="text/javascript” ids.</script>

htmi  body pify dv div
Styles  EventListeners DOM Breakpoints  Properties A«

'L<dn. shopify.con/s/files/1/0012/229¢
157v=7437450888951756392" type="text/]
¥ con/s/assets/themes su

4

Filter thov .cls +

element.style {

Cedln me-Cidth: Toapc)
.template-
indav eidaharodicanlad
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A Great Website
Is Search-Friendly
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75%

of smartphone owners turn to
search first to address their
immediate needs.
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HOW SEARCH RESULTS LOOK

o0 e G Stasia's Bakery - Google Sear x

& > C (0 @ Secure https://www.google.com/search?q=ordq

Search query

r+macarons&rlz=1C5CHFA_enUS568US568&0q=0rder+Macar&ags=chrome.0.0j69i57j014.3366.. ® W

[
Go gle Stasia's Bakery 4 Q (4]

All Shopping Images News Maps More Settings Tools

About 600,000 results (0.79 seconds)

)
Shop for Stasia's Bakery on Google Sponsored ] e
P
g Googleplex:

>
Tim's Bakery Samantha's Chanon's Pies ... Steph’s Cupcakes  Whitney's Place L .
Cakes =
$13.99 $37.50 $37.99 $114.00 $30.00 Stasia's Bake rys
Example.com Samantha's Cakes ~ Example.com Example.com Whitney's Place
Free shipping Free shipping Website Directions

Text ad www.stasiasbakery.com/ ¥

Wedding Cakes - Special Events - Custom Orders

www.stasiasbakery.com/ ¥
We ship everywhere. Call us today!

Organic
results

Stasia's Bakery - The Finest Cakes and Desserts
We ship anywhere in the world. — Take 10% off your first order.

Types: Cakes, Pies, Mousses, Macarons, Cookies, Cupcakes, Creme Brilée

Stasia's Bakery - The Ultimate Celebration Cakes - stasiasbakery.com

4.4 % %k 4,640 Google reviews
Bakery in Mountain View, California

Stasia's Bakery is a family owned business, offering the
finest cakes and desserts. Our confections have been
served at presidential inaugurations, national

of i We ship

{ and
worldwide Wikipedia
Address: 1600 Amphitheatre Pkwy, Mountain View, CA
94043

Phone: (650) 253-0000

Builes 1 AAAA 19 e ~nn

Business
Profile on
Google

A ——
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BEHIND THE SCENES: HOW GOOGLE WORKS

O, O, O,

Web crawlers find When you search, Google uses 200+
new web pages Google’s algorithm signals to find the
and add them to searches this index most relevant

Google’s index. for info. content.

34

O,

Google Search
results are ranked
in order by
relevance.

Grow with Google
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SEARCH ENGINE OPTIMIZATION

o,

Fast load time Useful content
T?St,YOUF Publish info-rich
website’s speed: content for site
g.co/testmysite visitors

©

Text links

Connect the
content on your
site’s pages

Grow with Google
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SEARCH ENGINE OPTIMIZATION

Page titles and
descriptions

Include keywords
your target
audience might
search for

Information
architecture

Build an organized
website that Google
can see and
understand

All browsers
and devices

Design a user
experience that
works on all
devices

Grow with Google



GOOGLE SEARCH CONSOLE

Use Google Search Console to
monitor, maintain, and
troubleshoot your site’s presence
in Google Search results.

Quick Tip:
Set up Google Search Console
g.co/searchconsole

37

@ ® ©

Confirm that Google can find
and crawl your site.

of new or
updated site content.

View Google Search traffic
data for your site.

Receive email alerts when
Google encounters issues.

Grow with Google


http://g.co/covid19/smb-ads

SIGN UP FOR SEARCH CONSOLE

= Google SearchConsole :

Welcome to Google Search Console

® Add a website property RO
@® Tell Google which pages to
crawl by updating your I .

@® Visit g.co/searchconsole

Site ma Domain URL prefix
| + All URLs across all subdomains (m., www. ...) « Only URLs und d address
» All URLs acress https or http » Only URLs u
rificat

* Requires DNS verification ar +  Allows multi

pxample.com

Enter domain or subdomain

CONTINUE CONTINUE

Already started? finish verification

—

38 Grow with Google
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SEARCH CONSOLE FEATURES

Performance report
shows how your site
performs in Google

= Google SearchConsole

#  https//annaoutofoffice com/ =

Overview

S ear Ch e ( Performance > Performance

Use the URL Inspector
to check a page on your site,
to learn how Google seesit.

Mobile Usability

identifies pages with
mobile compatibility
issues.

(URL |nspector) = 897,930 total clicks

Iy coverage
g sitemaps

& Removals

Enhancements ~

( Mobile )
Usability

Security & Manual Actions ~

Legacy tools and reports v

A, Links
5% Settings

18K

12K
6K

2/6/20 2/18/20 2/29/20 3/12/20 3/24/20 4/5/20 4/16/20
Search results 897,855 total clicks  100% (G ,.,_..JM“ 0
Discover 75 total clicks 0% * 0
Coverage ol

—

Grow with Google
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HOW DOES IT ALL WORK TOGETHER?
-

Your Website

| A

Google My Google Ads

Business 6
> iy

Media Google Search

Grow with Google



Next Steps

Ford.
QU NEW CUSTOMERS &/
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WHAT’S NEXT?

O Make alist of goals
Select an intuitive design

O Plan information
architecture

42

Q Create useful content
Add useful functionality

O Besearch engine friendly

Grow with Google



Resources
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BUSINESS AND MARKETING LESSONS AT G.CO/PRIMER

® AQuick, easy lessons on your phone
@® Learn whenever you have a few minutes free

@® Practical, personalized next steps

Quick Tip:
Download the Primer

app

GETITON 2 Download on the
* Google Play & Appstore

g.co/primer

44

Tips for Building a
Successful Website

Grow with Google
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QUICK HELP VIDEOS FOR SMALL BUSINESSES

® Watch short videos to

learn how to use Google's Quick Help o
tools Sotmwars o o
@® Find answers to frequently Get answers to get ________ |
asked questions tasks done. creet
@® Learn about new features o - )
Growwith Google ——

YouTube channel for
my business?

Quick Tip: —
Watch on Youtube
g.co/grow/quickhelp

45 Grow with Google


http://g.co/grow/quickhelp

CONTINUE YOUR EDUCATION WITH GROW WITH GOOGLE ONAIR

Register for free virtual
workshops to enhance
your digital skills and
grow your business.

Quick Tip:
Register for virtual workshops
g.co/GrowOnAir

46

Grow with Google Q  Search

Upcoming On Demand
_____ Pl
& & Jn o
ﬁ B HE - X - =3
[ENETES o= " 5=
o= @
JUNE 24, 2020 JUNE 30, 2020 JULY 1, 2020 JULY 7, 2020
Reach More Use YouTube to Grow Small Business Learn the Basics of
Customers with Your Business Spotlight: Honest Soul Google Ads - Part 1
Gooagle and YouTube Yooga
Register < Register < Register < Register <
| I
=
Ty L
24
L\
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https://growonair.withgoogle.com/

FREE ONLINE TRAINING AND TOOLS AT GOOGLE.COM/GROW

For teachers and students

Bring digital tools into
your classroom Grow with Google

Free training, tools, and events to help you
growy your skills, career. or business.

Grow with Goagle Qi

For local businesses

Help new customers find o
you Online FOr Teachers Tpl(ach dj Ta:haﬁlcs with a video-based curriculum

and Students

Start 2 computer science chub at your school
CShst

For job seekers
Boost your resume with a
new certification

8ring vour lessons to Ffe with virtual and augmented
field trips
Fxpediions Zareer Pragaam

Learn to use digital tools in your classreom

Google for Education Irening Center

For developers
Learn to code or take your
skills to the next level —

VIEW ALL PROGRAMS

Grow with Google
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QUESTIONS?

RESOURCES

The Loop Marketing Blog

hﬁps://%ebopmorkeﬂmg.com/om\ine—morkeﬂmg—news

TLM Events

hﬁps://%doopmQrkeﬂmg.com/om\\'nefmorkeﬂmgfresources—stHfbusmess/

Ofttice Hours

hﬁps://co\end\y.com/e\'\joNHm/oH\'ceﬁoursfscreenfshore

CO



Grow with Google

Thank You
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