Grow with Google

Learn the Basics of Google Ads
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AGENDA

O ADVERTISING ON GOOGLE

How can you use Google Ads to grow your business?

@ IMPROVING YOUR ADS

How to write great ad text, refine keywords, and incorporate ad extensions.

® MEASURING SUCCESS

Understand how your ads support your business goals.

O RECAP & RESOURCES

Grow with Google



Advertising on Google

ind
(@ nEM cusTonERS &) ,L
A [BBBE A
ﬁ o e TmARAMI
BHBE| |mersm
S| Booa| |REE| AL
s o [FE) <BEE Rl
"T‘ g 2 R O R B T a\a gEBa| | e
Wt&fu nj[]j]:[ﬁj S [T E‘Fa:, L fm%(&—:{:ﬁa.l.ﬁé
Ui, = = = B — - Tases\
TH |ng m%‘ =SIITARER (), | e ERERE . Ao insnoe

Grow with Google



GOOGLE ADS CAN HELP BUSINESSES, LARGE AND SMALL

4 9 0/0 of shoppers surveyed said they use Google

to discover or find a new item or product.

5 9 0/ of shoppers surveyed said they use
O Google to research a purchase they plan

to make in-store or online.

Google/Ipsos, Global, Global Retail Study, Base: total sample (n=14,206), online
18+ who shopped in the last week, countries included: AR, AU, BR, CA, CZ, FR, DE,
IN, ID, IT, JP, KR, MX, NL, PL, PT, RU, SA, ZA, ES, SE, TR, UA, GB, U.S., AE, VN, Feb.
2019.
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HOW ADS WORK ON GOOGLE SEARCH

Google \
? \ g 9| .

Someone She searches Businesses bid for
wants to find Google to find opportunities to show
something an answer her relevant ads

Google |

Ad
Ad

Ads appear in Google’s
results; advertisers pay if
she clicks an ad

Grow with Google



THERE ARE MANY AD FORMATS

Text ads Google

(=
0
H
3
3
(-]
®

All Maps News Images Shopping More Settings Tools

I m a g e a d S About 1,510,000 results (0.56 seconds)

Shopping ads

Dynamic search ads
Call-only ads
Video ads

Grow with Google



THIS WORKSHOP FOCUSES ON TEXT ADS

Pay-per-click: rp———

« > C (O @ google.com/search?rlz=1C5CHFA_enUS568US568&sxsrf=ALeKkO3CWCXUx3v4yACZJ7Ua8caVwmBVug%3A16068430496528ei=qXrGX-G7J6yXw.. @ & M o H

Advertisers pay only =

Ad - www.thespicehouse.com/ v

when searchers Essential Spices - Order Spices Online

Cl iC k an ad Spices & Seasonings From The Spice Markets Of The World To Your Kitchen. Order Online Now!
Spices, Herbs, & Seasonings Ground In Small Batches For Exceptional Freshness and Flavor.
Flatpacks Ship Free. Online Orders. Spice Rubs. Free Shipping $49+ Exquisite Spices.

Contact US Spice Blends B
Learn More About Our Fresh Spices Masterfully Crafted Spice Blends “-see outside

Visit Us - Chicagoland & Milwaukee Made in Small Batches. Shop Now! 2]
Call
- i i 4.8 ok ok ok 313 Google reviews
Essential Spices Collection About oo ctore
... have in their kitchen? Check out About Us. Founded in 1957, The "
our collection of the most ... Spice House is a purveyor of ...
Bright retail shop for all manner of rubs, salts &
Spices Spices Recipes extracts, plus made-in-house spice mixes.
Spices Ato Z. Most spice lists start Africa - Beef - Poultry - India - ...

X In-store shopping -  In-store pickup
with Adobo and we are no ...

Address: 1512 N Wells St, Chicago, IL 60610

Flatpacks In-Store Picku

P P Hours: Open - Closes 6PM ~
Flatpacks. Fresh, small-batch We are pleased to offer store
spices, Delivered straight to ... pickup at our locations in ... Phone: (312) 274-0378

—
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YOU NEED A GOOGLE ACCOUNT

Sign into your

Google Account.
Google

Signin
with your Google Account

Don’t have a Google
account? Sign up for free.

Forgot email?

Not your computer? Use Guest mode to sign in privately. Learn more

Create account m

QUiCk Tip: English (United States) ~ Help Privacy Terms
Create a free account

accounts.google.com/signup e PV

9 Grow with Google



SET UP GOOGLE ADS

@® Visit g.co/ads

Click Start now

@® Follow the prompts to
enter business info,
info for your first ad,
and billing info.

A Google Ads - Get More Custor X +

&« - C O @ adsgoogle i ¥ ted/?subi h Kk-t-baulo3 w* * @ :

Google Ads Overview  HowItWorks  Cost Contact us Sign in

Grow your
business with
Google Ads

Get in front of customers when they're searching for

Google
hair salon \!}

Ad - example-business.com

Friendly Haircuts | Shirley's Salon

Haircuts and styling for everyone. Book your
Only pay for results, like clicks to your website or calls appointment today!

to your business.

Call to get set up by a Google Ads specialist
. 0800026 1702 *

businesses like yours on Google Search and Maps.

Monday - Friday, 9am-6pm

—
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STEP 1: SELECT AN ADVERTISING GOAL

By defaU|t, Google Ads Wi” A Smart campaign - 177-626-00 X+

& 5 ¢ b Ak i i 168448 478"8"%3A"50c79ef0-8cf5-4192-a6C9- 13"%7D&subi h. % * @

walk you through your frst

ad campaign by setting up a .
What's your main advertising goal?
Smart campaign.

‘. Get more calls
@® Quick setup — )

Get more website sales or sign-ups

@® System automatically B, cemom sttt

manages ads

re you a professional marketer? Switch to Expert Mode
~ Need help? ——

—
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STEP 2: ENTER YOUR BUSINESS NAME

A Smart campaign - 177-526-0¢ X +

€ 2 &0 @ ads.google. i i 11752943965&0cid=606516844&cmpninfo=%7B"8"%3A"5cc79ef0-8¢f5-4192-a6¢9-149d8cf... & M ° :

4 GoogleAds | New campaign

OK, give us your business name

Your business name
The Spice House

This helps us show your ad when people search for you by name

BACK NEXT

Need help?
Call for free ad setup help at 1-855-738-7723
| 9amto 9pm ET, Mon - Fri

@ More help options

© Google, 2020.

e —————————————————————————————————————————————————————————————————
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STEP 3: ADD YOUR WEBSITE ADDRESS

@® Enter the location on Py——

&« S5 C O @ ads.google. i i 117529439658&0cid=606516844&cmpninfo=%7B"8"%3A"5cc79ef0-8¢f5-4192-a6c9-149d8cf... ¥ M ° 2

your site where people

go after clicking an ad. =

Tell us where people go after they click your ad

@® This might not be your
website’'s homepage.

Need help?
Call for free ad setup help at 1-855-738-7723 :
| 9amto 9pm ET, Mon - Fri & Live chat

== More help options
© Google, 2020.

—
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STEP 4: WRITE YOUR AD

@® Ads have three Py ——

&« S5 C O @ ads.google. i i 117529439658&0cid=606516844&cmpninfo=%7B"8"%3A"5cc79ef0-8¢f5-4192-a6c9-149d8cf... ¥ M ° 2

headlines and two A Googercs
description lines. —_

Now it's time to write your ad

New campaign

@® Optional:include a

The Spice House

15/30

.
|| k | h N —
Order Spices Online Ad - vaww.thespicehouse.com

The Spice House | Order Spices Online |
TheSpiceHouse.com
Headline 3 Spices & Seasonings From The Spice Markets Of
n u I I l e r . TheSpiceHouse.com The World To Your Kitchen. Order Online Now!
Spices, Herbs, & Seasonings Ground inSmall
17/30 Batches For Exceptional Freshness and Flavor.

19/30

Description 1

. N . . ¥, Callbusiness
Spices & Seasonings From The Spice Markets Of The World To Your Kitc

90/90
Description 2
Spices, Herbs, & Seasonings Ground inSmall Batches For Exceptional Fre
88/90
Show a call button in your ad

Phone number

United States v (312) 274-0378

—
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STEP 5: ADD KEYWORD THEMES

. T h e m eS S h O u | d be A Smart campaign - 177-526-0¢ X  +

&« S5 C O @ ads.google. i i 117529439658&0cid=606516844&cmpninfo=%7B"8"%3A"5cc79ef0-8¢f5-4192-a6c9-149d8cf... ¥ M ° 2

relevant to the advertised 4 GoogleAds = New campaign
product or service. -

Add keyword themes to match your ad to searches

y + New keyword theme

ad to related searches. ot

+ spicesonline  + spicesandseasonings  + spices wholesalers
+ smallspicepacks ~ + spices online shopping 4+ gourmet spices
+ freshspices  + spicecollection ~ + herbs and spices online

+ herb shop

Advertisein English +

Give us a few keyword themes and we'll show your ad for similar relevant phrases. Learn more
about keyword themes

BACK NEXT

—
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STEP 6: SELECT LOCATION

@® Decide where your ad
can be displayed.

® Optionsinclude zip
codes, cities, regions,
or near an address.

A Smart campaign - 177-526-0¢ X

«¢>co

& ads.google.

A

4 GoogleAds | New campaign

117529439658&0cid=606516844&cmpninfo=%7B"8"%3A"5cc79ef0-8¢f5-4192-a6c9-149d8cf... ¥ M o :

Up next, show your ad in the right places

(® Advertise near an address

Q_ 1512 North Wells Street, Chicago, IL, USA X
- South
5 )}
il @

Belviders

St Joasebh
T
T
J Michigan City 4t
ooy @ M
i)
i - . Map data ©2020 Google  Terms of Use  Report a map error
P4
@
3mi 40 mi

O Advertise in specific zip codes, cities, or regions

e ————————————————————————————————————————————
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STEP 7: SET A BUDGET

@® Select abudget
recommendation
or enter your own.

@® See an estimate of
daily clicks.

® Change or pause at
any time.

A Smart campaign - 177-526-0¢ X  +

&« S5 C O @ ads.google. i i 117529439658&0cid=606516844&cmpninfo=%7B"8"%3A"5cc79ef0-8¢f5-4192-a6c9-149d8cf... ¥ M ° 2

4 GoogleAds | Startreaching more people

Set a budget to get the results you want

(@ selectabudget Currency: US Dollar (§) ~ 15-26
Estimated daily clicks

R ded
ecommended @ Feli Many

$10 $10 $16

Daily average Daily average Daily average ' Only payfor clicks

+/ Change your budget any time
+/ Pause your ads any time

(O Enter your own budget

For the month, you won't pay more than your daily average budget times the average number of days in a month. Some days you might
spend less than your daily average budget, and on others you might spend up to twice as much. Learn more

P N Naad haln?

—

Grow with Google



FINISH UP

A 177-526-0960 - Google Ads X+

@ Review your campaign. 00 il o Y

4 GoogleAds | Startreaching more people o G

@® Enter payment info.

Congrats! You're all done.

We'll review your campaign, usually within an hour. -
After it's approved, you can edit your campaign and check its progress. -

® Set up optional A
i : 7
conversion tracking. -

Resources

,a Download the mobile app () Leammore v Contactus
Manage ads while you'e on the go Get answers to your questions Monday - Friday: 9 AM to 9 PM
Android app | i0S app Visit the Help center 1-866-246-6453

Grow with Google



MANAGING YOUR AD CAMPAIGN

@® Review performance N———

<« C ¥ & ads.google board?campaignld=117529439658&0cid=6065168448authuser=28uscid=606516844&_c=0898220556&euid=46355.. % # @

4 Google Ads

@® Edit keyword themes
and search phrases e Spice House

All ads go through a quick policy check. This usually takes one business day.

@® Edit ads, write i
additional adS Impressions @ Clicks @ Amount spent
) 137,255 214 $144.33

® Control where and

789 1 8

0 0

when ads can appear

® Manage ad budget

Keyword themes & search phrases Ads

Keyword themes help match your ads to Google searches. Enter
the products and services vou offer. and we'll show vour ads for

—

Grow with Google
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COMPARE CAMPAIGN OPTIONS

Bidding

Ad extensions
Keyword creation
Keyword editing
Reporting

Where ads show

Landing pages

Automated
Automated

Automated

Advertiser can manage keyword
themes

Simplified dashboard highlighting
important stats

Automated

One per campaign

Advertiser-managed
Advertiser-managed
Advertiser-managed

Advertiser can edit individual keywords

Detailed reports for campaign, ad group,
ad, keyword, and search terms

Advertiser-managed

Multiple

Grow with Google
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TRANSITION TO EXPERT MODE

When in Smart campaigns,
navigate to New Campaign.

Select “Switch to
Expert Mode.”

4 GoogleAds New campaign

What's your main advertising goal?

Ads that focus on a specific goal help you get the results you want

\ Get more calls

— .
Get more website sal

les or sign-ups

Get more visits to your physical location

NEXT

o a professional marketer? Switch to Expert Mode

Need help?
Call for free ad setup help at 1-855-738-7723
| 9am to 9pm ET, Mon - Fri

ws More help options

B R O R R R T

Grow with Google
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TO CREATE A SEARCH CAMPAIGN

Select Search under
campaign type, then:

® Select campaign settings
@® Setup ad groups

® Create ads

@® Review and launch

A New campaign - 177-526-09¢ X +

€2 9 @ ads.google. i 20Cit 06516844 =%7B"8"%3A"a83F9B751-2F61-4BB7-91CC-9B3F3ADIA685--1"%7D&subid&authuser... ¥ # ‘

GoogleAds | New campaign

goal's guidance

Y Search

Get more sales with text or call ads

that show near search results of "” i e

Google.com, on Google search

partners sites, and more
>f ads across the Promote your products with Reach and engage viewers on
> Shopping ads YouTube and across the web
rery

Reach your business goals with
automated ads on Google and Run ads on YouTube, Gmail, Discover,

across the web

(el fNU/ CANCEL

© Google, 2020.

—
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Improving Your Ads
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TEXT ADS: WHAT’'S IN AN AD?

® Three headlines

O Each 30 characters max
@® Two description lines

O Each 90 characters max
@® One final URL

O Choose the most relevant
page on your site.

| A Soarch campaign - 177-526-0 X <

« C O @ ads.google

X # GoogleAds = New campaign

2814867271366 7B"1"%3A1%2C"3"%3 * »Q

@ select campaign settings & setupad groups

EXqUISTe SpICes & Seasonings

Online Spice Store

Headline 3

Shop Spices Now
Display path @
www.thespicehouse.com / Path 1 /Path2

0/15
Deseription 1

The Spice House online store features exquisite spices, herbs and seasonings
Description2

Online Spice Store, Exquisite Spices & Seasonings

v Ad URL options

DONE AND CREATE NEXT AD DONE CANCEL

LT G SAVE AND CONTINUE

|| ®Google, 2020

© createads © review

Ad - www thespicehouse com

Exquisite Spices & Seasonings | Online Spice
Store

The Spice House online store features exquisite spices,
herbs and seasonings. Online Spice Store, Exquisite Spices
&Seasonings

Buy Virtual Gift Cards
Best Sellers

Y. Call(312) 274-0478

Your ad might not always include all your text. Some shortening may also occur in some formats. You can make
sure certain text appears in your ad. Leam more

Leave feedback

e ——————————————————————————————
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TEXT ADS: TIPS FOR WRITING GREAT ADS

A great ad:

® Isrelevant to the searcher’s query:
spices vs. buy specialty spices

@® Includes keywords in ad text

@® Inspires action: Call now! - Order today!

Quick Tip:
For more help writing effective ads, visit:
g.co/textadtips

Grow with Google

25
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TEXT ADS: TIPS TO IMPROVE YOUR AD

® Create focused ads/ad groups.
@® Write simple yet enticing ads.

@® Test multiple ad variations.

@® Regularly review ad performance.

Grow with Google
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KEYWORDS: SEARCH PHRASES FOR SMART CAMPAIGNS

For Smart campaigns:
Accurate keyword
themes generate
relevant search phrases

Keyword themes

Reporting is

A Compaign dotails - 177-526-0° X +

& C 0 & ad

< # GoogleAds

ampai

KEYWORD THEMES SEAR|

Keyword themes help match your a
and services you offer, and we'll sh

Suggested keyword themes:
+ freshspices  + spicecq
+ cooking spices  + spice)

+ smallspice packs  + sp|

CANCEL SAVE

Search phrases @

Q

X

Find search phrases

For better performance, review the search phrases and turn off the ones that aren't relevant to your business.

Your ads won't show for these search phrases in the future.

Phrases

essential spices

chicago spices

specialty spices

fenugreek

ground pepper

Impr.

839

21098

14356

24413

11661

L Clicks

@
I
2
£
w

96

23

21

vv 8884838

e S
Some inve: muymwbepmw!equnmdp iy inermed

Pr— —
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KEYWORDS: MATCH TYPES FOR SEARCH CAMPAIGNS

spice

“spice,9

[spice]

-girls

28

Broad

Phrase

Exact

Negative

Ads may show on searches that include misspellings,
synonyms, related searches, and other variations.

Ads may show on searches that match this phrase or
close variations.

Ads may show on this exact term or close variations.

Prevents your ads from showing on searches that
include this term.

Grow with Google



KEYWORDS: KEYWORD PLANNER FOR SEARCH CAMPAIGNS

Keyword Planner helps you: , ,

r,\ Keyword ideas - 177-526-09¢ X +

. C O & ads.google. i _u=369380589 & _c=

¢« 4 GoogleAds = Keyword plan

.
® Discover new keyword S TR e e I

Access and securit
Grouped ideas Q she: thespicehouse.com o v DOWNLOAD KEYWORD IDEAS

Preferences

@® See monthly searches —

Ad groups Conversions

.
. D ete r m I n e Cost Keywords Newadgroup v  Broadmatch v  Add keywords
Keyword Planner

Locations
Keyword (by = . Top of pag ah
-] ) + Avg. monthly searches  Competition Ad impression share . renge)  Account status
.
o Organlze keywo rds = s i _— - .
spice websites 100-1K  High - $055 $1.69
o Develop new campai ns o — i -
g [0  bestplace to get sp. 10-100  High - $0.46 $1.25 | InAccount
[0  bestspice companies 100-1K  High - B $2.89
[0  bestoniine spice me. 100-1K  High - $0.78 $1.98
[0  bestspice store 10-100  High - $0.80 $242  InAccount
[0  buyseasonings online 10-100  High - $063 $162
[0 spices for sale near 10-100  High - $064 $153 In Account
[0 the spice house loca 10-100  Low - & =

e ———————————————————————————————————————
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AD EXTENSIONS

Extensions expand your ad with
additional info. Smart
campaigns automatically offer:

@® Call extensions

@® Sitelink extensions
@® Callout extensions
@® Location extensions

30

A Extensions - 177-526-0960 - < X  +

« C O @& adsgoogle. y 117531 11364105253380cid=606516844 _u=3693805.. & » @ :

GoogleAds | The Essential Spices Collection

@ Enabled Status; Campaign paused  Type: Standard More details v

Overview » nom
X AR Tame

Alltime Nov30-Dec1,2020 ~

° W show previews =

Sitelink > - - - Campaign
rressions  Chs crr Added to

Preven

Buy Virtual Gift Cards  Best Sellers
Ad - wew thespicehouse.com

Exquisite Spices & Seasonings | Online 2ieaensions

Spice Store

The Spice House online store features exquisite
spices, herbs and seasonings. Online Spice Store,
Exquisite Spices & Seasonings

Buy Virtual Gift Cards

Best Sellers

Show links to specific pages of your website

- - - Campaign
callou' ¢ Impressions Clicks CTR Added 10

Proview

Free Shipping @ $49  Holiday Deals  View Gift Collections  Special Spice Blends
Ad - www.thespicehouse.com oping @ $4 o ok X posis 04

e —————————————————————————————————————
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MORE EXTENSIONS, AVAILABLE FOR SEARCH CAMPAIGNS

@® Price extensions

® Promotion extensions

@® Structured snippet extensions
® App extensions

® Automated extensions

31

A 177-526-0960 - Google Ads X Best Selling Spice Collection ¢ X | =+

-

C 0 @& sdsgoogle gnid=117531 11364105253 Type=35&euid * »Q

GoogleAds | The Essential Spices Collection

Add price extension 1of 2previews < >

Add to

Adgroup + The Essential Spices Collection Highlight price extension @)
Extension

Mobue
@ Createnew ) Use existing

Language @ Type @
English - Brands -
Ad  wwow example com
Currency @ Price qualifier @ 4 3
uso v From v Headline 1 | Headline 2
Description 1
Essential Spices ~ &
Header Essential Spices Best Sellers
Easantial Splcas From $115.00 From $38.00 fro
24 For Every Kitchen Our Most Popular New
From $115 @ Nounits +
y Your ad might not always include all your text. Some shortening may also occur in some formats. You can
e make sure certain text appears in your ad. Learn more
24 For Every Kitchen
Final URI
Moble final URL (optional)

Grow with Google



Measuring Success
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SOMETHING TO THINK ABOUT

What are your advertising
goals? What do you want
to accomplish?

Do your ads help you reach
these business goals?

Grow with Google
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BASIC TERMINOLOGY

©

Impressions

How many times your ad
was displayed, whether it
was clicked or not

Clicks

When a user
clicks on an ad

Conversions

When a click on
an adresultsin a
desirable outcome

Grow with Google



REPORTS IN SMART CAMPAIGNS

Smart campaigns offer

A Campaign details - 177-526-0 X 4

simplified reports, including: - o o SESEEE D » O

¢« 4 GoogleAds

Campaign overview Alltime Nov30 -Dec1,2020

® Impressions The Sice House
. Your campaign is active and your ads are up! You'll start seeing results in a few days
@® Clicks
al

$150 Spend all time
® Calls - .
@® Conversions (optional) i) o e

How often your ads were shown Actions on your ads Calls to your business

@5

SEE PERFORMANCE DETAILS

Keyword themes & search phrases Ads

Keyword themes help match your ads to Google searches. Enter
the products and services you offer, and we'll show your ads for
related searches.

R ——————————————

Grow with Google
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REPORTS IN SEARCH CAMPAIGNS

Search campaigns include
detailed reports, including:

@® Ad groups

@® Ads

® Landing pages
@® Keywords

® Demographics

ea653

nnnnn

Grow with Google



LINK GOOGLE ADS WITH GOOGLE ANALYTICS

Linking your Google Ads account to
your Analytics property lets you see
the full customer cycle.

Follow your customers from the
point where they first interact with
your site to completing the goal
you've set for them.

37

Google Analytics

A Google Ads

Grow with Google



HOW TO SET UP GOOGLE ANALYTICS

Go gle Marketing Platform For Small Businesses For Enterprises Resources Blog Partners Support

e o ° Analytics Overview Benefits Features Compare Sign in to Analytics
® Visit g.co/analytics
' ’ ;

@® To create an account, IL
click Start for free

Get to know your
@ Setup aproperty in customers.
your Analytics account e

Quick Tip:
Set up Google Analytics
g.co/analytics

38 Grow with Google



Recap & Resources

ind.
(Q nEW cusTOMERS ) ’L
A [B8EE| B
ﬁ 7 ee——rl [mARR
Zeee g
it o [0V A ENEE ] segs| mfinc oo
NI AT @ LRI ‘gn\\w 3 g [JUMES? [ S —
W[%@.@dju'ﬁla S ]rsfm:% e ‘—’H%& 3@ 20EL2
w1 | [Bma It ]| el Enene N, < i 1

. Grow with Google



40

REACHING CUSTOMERS BEYOND GOOGLE SEARCH

¢ .
e -
- 1
Reading g M
You need a gift online reviews, you . u
For a foodie friend discover a YouTube (Bonus)

channel with great - Watch As you check your email,
recipes " = Video: how to spice up you see a BOGO coupon
. _@_ . e @_ . e " - Mac & Cheese
’ e : - - | | | | | | | | | @ | @
. . " * *
. - s
G - : :
= s = . Conversion:
Search . N . Buy the spices
for gift ideas . . . @ W online or in-
¢ " . - store
. . Search
= . to seeif there'sa Send spices to
@ = . retail store nearby. friend, make
Visit " . Mfac & Cheelie
a website that sells an . . ¢ oryourse
Essential Spices MR
Collection

Grow with Google



CONTINUE YOUR EDUCATION WITH GROW WITH GOOGLE ONAIR

Regqister for free virtual
workshops to enhance
your digital skills and
grow your business.

Quick Tip:
Register for virtual workshops
g.co/GrowOnAir
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Reach More Use YouTube to Grow Small Business Learn the Basics of
Customers with Your Business Spotlight: Honest Soul Google Ads - Part 1
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https://growonair.withgoogle.com/

BUSINESS AND MARKETING LESSONS AT G.CO/PRIMER

® Quick, easy lessons on your phone

@® Learn whenever you have a few minutes
free

@® Practical, personalized next steps

Quick Tip:
Download the Primer app
g.co,primer - égdale Play .' :Ap{oSmFe
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Tips for Building a
Successful Website

Grow with Google


http://g.co/covid19/smb-ads

SKILLSHOP: TRAINING ON GOOGLE’S PROFESSIONAL TOOLS

Develop Ski”s you Can < C O @ httpsyskillshop.withgoogle.com o % *@ :
apply right away with free oo
Skillshop ~ Explore v Get Certfied v

e-learning courses. Learn
at your own pace and get

Google product-certified. Mgster the Google tools you
use at work with free online

training

Develop skills you can apply right away, with e-learning courses

designed by Google product experts. Learn at your own pace and get

Google product certified.

Get started

Quick Tip:
Master Google tools _—— o i P i nuua I i P P
g.co/skillshop
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http://g.co/covid19/smb-ads
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FREE ONLINE TRAINING AND TOOLS AT GOOGLE.COM/GROW

For teachers and students
Bring digital tools into
your classroom

For local businesses
Help new customers find
you online

For job seekers
Boost your résumé with a
new certification

For developers
Learn to code or take your
skills to the next level —

Grow with Goagle

Grow with Google

Free training, tools, and events to help you
growy your skills, career. or business.

K

Fwant Lo learn now skills v

i Teach digital basics with a video-based curriculum >
For Teachers s
Start 2 computer science chub at your school 5
\
CShiest
) 8ring your lessons to Iife with virtual and augmented
field trips >
Fxpediions Paners Pragram
Learn to use digital tools in your classreom 5
Google for Education I1ening Cente
VIEW ALL PROGRAMS -
Grow with Google


https://grow.google/

QUESTIONS?

RESOURCES

The Loop Marketing Blog

hﬁps://%ebopmorkeﬂmg.com/om\ine—morkeﬂmg—news

TLM Events

hﬁps://%doopmQrkeﬂmg.com/om\\'nefmorkeﬂmgfresources—stHfbusmess/

Ofttice Hours

hﬁps://co\end\y.com/e\'\joNHm/oH\'ceﬁoursfscreenfshore

CO



AGENCY SERVICES

ELEVATED

MARKETING
lead generation m@rkefmg strategy
brand deve\opmem m@rkeﬂmg automartion
content m@rke#mg email markeﬂng
search engine opftimization social media m@rkeﬂng
groplﬂic design website design

lecarn more and see our client success stories at

The\oopmarkeﬂng.com



Grow with Google

Thank You

#GrowWithGoogle
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